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Can We Feed TomorrowCan We Feed Tomorrow ’’s World?s World?



How businesses around the world 
contribute to deforestation – the 
risks of inaction and the opportunity 
for change

Global Forest Footprints



Houston, we have a problemHouston, we have a problem



� Runaway Climate Change 

- Boundary Conditions and Implications for Policy
(June 2009) [1]

� Planetary Boundaries 

- Exploring the Safe Operating Space for Humanity
(Sep. 2009) [2]

� Climate Change and Food Security : The Perfect Stor m?

- Increased Demand by 2030 of Energy � Food � Water
(Oct. 2009) [3]

[1] David Wasdell Apollo-Gaia Project

[2] Stockholm Resilience Centre etc.

[3] John Beddington CABI Global Summit

Latest News from World of ScienceLatest News from World of Science



A World of A World of 
““ UnsustainablesUnsustainables ””

““ Imperatives for Imperatives for 
SolutionsSolutions

and Actionsand Actions ””

Population Growth  x  LifePopulation Growth  x  Life --styles  x  Developmentstyles  x  Development

�� GHG emissionsGHG emissions
�� Temperature increasesTemperature increases
�� IceIce--melt and seawater risemelt and seawater rise
�� Fresh water depletionFresh water depletion
�� Soil erosion and                       Soil erosion and                       

desertificationdesertification
�� Ecosystem degradation andEcosystem degradation and

mass extinctionsmass extinctions

Unsustainable Land Use, ie Agriculture, DeforestationUnsustainable Land Use, ie Agriculture, Deforestation
Unsustainable LivingUnsustainable Living

+

�� Energy useEnergy use

�� Climate ChangeClimate Change

Feedbacks, Interdependencies Feedbacks, Interdependencies 
and Tipping and Tipping PointsPoints





� Key Forest Risk Commodities (FRCs) : 

- Soy

- Palm Oil

- Beef

- Leather

- Biofuel

- Timber and Downstream Products

� Agriculture

Key Drivers of DeforestationKey Drivers of Deforestation

� Forest Footprint Disclosure a very positive initiat ive



� “ We see opportunities to grow our business by 
addressing some of the most important social and 
environmental challenges facing the world today.  
We call this doing well by doing good ” [1]

Building a Sustainable Business :Building a Sustainable Business :
Strategy and GovernanceStrategy and Governance

[1] Unilever Sustainable Development Overview 2008

� Committed to both grow and significantly lower 
total footprint :

incl.
- Carbon
- Water
- Forest



Our Brand Imprint Process Our Vitality Framework



Sustainable Agriculture : Sustainable Agriculture : 
Growing for the FutureGrowing for the Future

� Key supply chain issues include

- Working conditions - Deforestation

- Fair incomes for growers - Animal welfare

� Founder/chair of Roundtable on Sustainable Palm Oil  (RSPO)

� Committed to :

- Break link between palm oil cultivation and deforestation

- Purchase all palm oil from certified sustainable 
sources by 2015

� Agri crops two-thirds of raw materials (eg tea, tom atoes, 
palm oil etc)

� Complex network of thousands of suppliers



Metrics : A Key Way Forward Metrics : A Key Way Forward 
for UNILEVERfor UNILEVER

4 Key Vitality Metrics
- Greenhouse gas emissions
- Water
- Waste
- Sustainable sourcing

11 Key Sustainable Agriculture Metrics
incl. - Water

- Energy
- Pesticides use
- Biodiversity
- Social impact



� World’s biggest retailer

� Unilever is second biggest supplier

� Sustainability revolution is underway at Walmart

� Driving towards energy efficiency, less food miles,  
local produce, fair-trade products, sustainable 
fisheries, etc.

� Educating suppliers and global retail industry



Metrics : A Key Way Forward for Metrics : A Key Way Forward for 

� Sustainability Product Index  - 15 questions for sup pliers :
- Energy and climate
- Material efficiency
- Natural resources
- People and community

� Sustainability Index Consortium :

“ The index …. will provide consumers the information they 
need to assess the sustainability of products …. 

We can create a new retail standard for the 21st century ”

Mike Duke, CEO Walmart,
July 2009



� Research says 25% of people’s emissions in develope d 
world come from what we eat

� (leading organic certification programme) 
supports new “climate declared labels” (eg 0.87kg CO 2 
per kg of product)

� Dairy farms have switched from Amazon soy to local 
protein feed

� Local hamburger chain (MAX) is pushing climate labe ls

� Swedish food agency is encouraging switch from red 
meat to beans and chicken

Sweden : New COSweden : New CO 22 Emissions Emissions 
LabellingLabelling



The Greenpeace  EffectThe Greenpeace  Effect

““ Slaughtering the AmazonSlaughtering the Amazon ””
Report June 2009Report June 2009

� “… Cattle sector in Amazon is single largest 
driver of deforestation …

� … Zero deforestation is a social and 
ecological imperative … and climate 
imperative …

� … Global brands are silent partners to 
Amazon crime … Blind consumption of raw 
materials in their supply chains fuels 
deforestation …

� Funding forest protection is key to meeting 
climate challenge. ”



� Marine Stewardship Council

� Rainforest Alliance

� Other Fair-trade brands

� Ongoing work of Roundtable on Sustainable Palm Oil 
(RSPO)

� Ongoing work of Roundtable on Responsible Soy (RTRS )

� Outcomes of Brazilian cattle-ranchers meeting 
(Aug 2009)

� Ongoing work of Roundtable on Sustainable Biofuels

� Etc.

Certification : A Key Way Forward forCertification : A Key Way Forward for
Industry and ConsumersIndustry and Consumers



� “ … Given that agriculture and land use changes such as 
deforestation contribute about one-third of global gas 
emissions, the potential role of these sectors in m eeting 
the climate challenge is great …

� “… The balance we seek is also in terms of our interfa ce 
and collaboration with other sectors such as agricu lture, 
energy and water – where decisions affecting forests  are 
often made. ”

XIII World Forestry CongressXIII World Forestry Congress
(Oct 2009)(Oct 2009)

““ Forests in Development Forests in Development –– A Vital BalanceA Vital Balance ””

Jacques Diouf
Director-General, FAO



� No strategy for mitigating global climate change ca n be 
successful without engaging land use sectors

� Halting deforestation and reforestation are key

� Agri-sector and food industry are vital contributor s

� Consumers aided by brands, retailers and NGOs must be 
helped to play their part

� Forest Footprint Disclosure is a key next step

Educating for Sustainable Forests, Educating for Sustainable Forests, 
Land Use and LivingLand Use and Living

“Even with no more deforestation we are in
serious trouble … we need an integrated strategy”

Sara Scherr



� Integrated solutions

� Best policies from governments

� Best technologies and practices from 
farmers and agri-related players

� Best behaviours from consumers through 
education

To Feed TomorrowTo Feed Tomorrow ’’s Worlds World

We Urgently Need We Urgently Need 


